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MGMG 508 Strategic Marketing Management
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MGMG 506 Thai Economy in Global Context
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MGMG 757 Digital Business Management
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MGMG 516 Corporate Finance
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MGMG 630 New Venture Creation
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MGMG 611 Business Model and Strategy Development
MGMG 613 Management of Innovation
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MGMG 519 Business Research
MGMG 716 Business Creativity and Design Thinking
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MGMG 567 Entrepreneurial Marketing
MGMG 724 Strategic Supply Chain Management
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MGMG 723 New Product and Platform Development
Thematic Paper 1
Thematic Paper 2
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